Mobile: 010-3332-5603
Email: hello@hyunsangcho.com
Homepage: https://hyunsangcho.com
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Hello Bank! UX 2|5

Zal0|2E: BNP Paribas

&t Senior UX Architect

AIE: i weks metst 200H[0[X|e] 2R 2| EE

E&7|: https://hyunsangcho.com/portfolio/hello-bank-expert-review/

BNP Paribas 2| C|X|& 22421 Hello Bank! 2| UX 2|F Z=2NIE QIL|Ct, OS°| BE
MHIAL PISHRA ElollA] HISHEIZ|0] 242HER! £410| HRYSLICE. OIS SIcHA
S 4720] EOIH L= Hello Bank! 22 X|HSS A Wsio] QlEiHstn 150]
A0/ 3t HHE 0[S 7K B ATO| AIAHS JHSIo] AFBAS 2|Hstn
ABHOR SRHS e TS SIFSLICL I 22 Lizka NlAe| 2XHES

= = O =
ot n a=0| CHE 22| X0 E2S & = UAUSLICE

Z1tE U3 1. Review Scoring System — 7|Z=0]| [} 2 AT0{ A|AH]

Scoring System

How we use it

For each specified user scenario (broken down by task), the apps and web service will be evaluated against the 10 experience
principles. Each task in the process will be given a score ranging from 0-2 (as defined below). Within the total score. the number
of identified issues will be shown. For example, Navigation scores 0 (likely negative experience) and has a sum of 5 issues
identified.

In the summary and analysis, the complete score summary will be shown, and the Achievement percentage and Issue Severity
will be calculated and plotted on radar graphs for a visual representation of the multiple data points.

0 1 2

Likely negative experience Average experience

Evaluation Summary & Analysis

Scenario A. Task 1. Opening a new account 2/20 France Web

Language Feedback Help User Control  Consistency
0(3) 0(3) 1(0) 0(1) 0(6) Achievement %
Layout Content Navigation Context Interaction

0(3) 0(3) 0(5) 0(2) 1(0)

Number of
Identified issues

Achievement % Score:
[Actual Score / Potential Sco
Atask can score maximum ¢
across all specified tasks.
The Potential ‘highest’ Score
the total number of tasks. Fo
multiply them, 4x2, then the

Issue Severity Score:

[Total sum of identified issue:
The Severity Issue section is
percentage figure and plottes

Excellent & unique experience
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Experience Principles

We use the principles to

Evaluate the strength and quality of what is currently offered to users by Hello bank!
Facilitate critique during each phase of planning, design and development.

Predict the effectiveness of a potential solution.

The principles are based on the four brand pillars and best practice in user experience design.

Human

1. Language

The language in the service should speak to users in a
single voice in the customer’ s language. with words
and concepts that are familiar to the users and without
jargon. Users should understand all dialogues and
messages in the service.

2. Feedback

The service needs to instantly respond to user action
and provide feedback in the appropriate form, visual,
vibration and sound. Faster feedback feels more
efficient and effortless.

3. Help

Even though the system can be used without
documentation, it should have help/support content
where it is needed. It should be easy to contact a real
person so that users feel their question/issue is
resolved quickly

4. User control

The service should help users to make the right choice
with every interaction. It should clearly communicate
what will happen to users to avoid inadvertent
destructive actions.

5. Consistency

The visual style should follow the brand guidelines
consistently. Getting little details perfect will help to
build trust

Simple

6. Layout

User focus should be on their content, not on the
interface. Good layout should minimise user effort by
making content more visible and help them work
without interference.

7. Content

Content including copy, images, videos etc., should be
clear and contain only highly relevant information,
which will make it easier for users to discover, achieve
and learn

8. Navigation

Users should always know where they are in the
service optimized joumney steps. Optimizing each step
within the customer journey should give users
confidence that they can easily get themselves out of
any situation.

Smart

9. Context

Not all actions are equal, exploit contextual moments. The
most important actions should be easy and fast to find
and assist users to complete tasks.

10. Interaction
Reduce the distance between users and content as much

as possible. Engage users to interact with content
directly through guessable, physical, and realistic

interactions.




Bl France Core Tasks & Scenarios

Core tasks on each platform

The following scenarios have been agreed for the review of Hello bank! web and app services in France. We
created a set of scenarios, which include core tasks on each platforms, and will use these scenarios to guide us to
review the Hello Bank! France experience.

A new customer joins Hello bank! 1.0pening a new account

Opening a new account

Web Service on Adding a beneficiary
Desktop Browsers

The customer needs to create a new payee. The customer signs in to Hello bank! web service. He creates a new payee 1. Sign in to HB! Web service
Adding a beneficiary
Money transfer

who is not a Hello bank! Customer, then transfers money to his/her account. 2.
3.

Money transfer
Home insurance simulator

The customer is already signed-in to Hello bank! web service and looks for home insurance. The customer tries the home

7 1. Home insurance simulator
insurance simulator to get an idea about costs and coverage.

Z 3|2 23 3. Review Scoring System - T & A|L}2| 5! E}AS MH




B I Walkthrough. Scenario A. Task 1. Screen 1

cowTact

YHIS'SHELLDBANFOUROFFER WHAT'S NEW ul | HELLO |

He“OAﬁ JBCJ%?I&IEKE You
bank! -

I I Summary

Task

Task 1. Enrolment via website

Screen

v.hellobank.be/en/PC/world/priv/index601/

Issues

1. The square button style is different from other visual language, and the copy

should use full brand name.
Principle 5. Consistency

2.The copy should say full brand name.
Principle 5. Consistency

3.The button colour red is not welcoming. Red colour is primarily used for

warnings and negative values and messages.
Principle 1. Language

4.The button copy is too long
Principle 8. Navigation

Recommendations

1. Develop a concrete rule and style for different design elements (e.g. icons.

buttons, popup across) and apply across all web services and apps.

France Web analysis and recommendation

Based on the evaluation of the 3 scenarios, we have concluded that overall Hello bank! France web service experience has a Navigation, layout, content and context, these 4 areas are intertwined and therefore they need to be addressed concurrently.
huge room to improve across all areas. Especially, the issue severity listed under Consistency, Navigation, Content, The current navigation and layout follow familiar conventions in web design, however there is an opportunity to make the
Layout and Context need to be improved immediately since those have huge impact on how the users perceive the brand and experience more unigue and memorable. Thus, in order to offer a better experience each contextual moment should be
Visit quickly the likelihood to use and recommend the brand. identified and additional options (functionality, content) should be explored to offer the best possible experience for the users.
www hellospace be

The most severe issue identified is consistency. Consistent design helps ensure that customers focus on the content, rather Short term fixes, recommendations and issue details on each screen have been included in the walkthroughs.

than on learning how to use the site. In addition it adds credibility and builds trust in the brand. To improve consistency, we
strongly recommend to develop a design guideline that consists of a set of rigid rules and styles for all the elements on the web

service (e.g. icons, buttons, colours, etc)

Scenario A. Task 1. Opening a new account

Language Feedback Help
0(3) 0(3) 1

Screen 1. Home Layout Content Navigation
0(3) 0(3) 0(5)

Scenario B. Task 1. Sign in to HB! web service
Language Feedback Help
0(2) 1 1
Layout Content
0(1) 0(1) 0(2)

Navigation

Scenario B. Task 2. Adding a beneficiary
Language Feedback Help
0(1) 1 1
Layout Content Navigation
0(2) 0(3) 0(3)

Scenario C. Task 1. Home Insurance Simulator
Language Feedback Help
0(2) 1
Layout Content

0(5) 0(8)

Navigation

User Control
0(1)
Context
0@

User Control
0(1)
Context
1

User Control
1
Context
0(6)

User Control
1
Context
0(2)

2/20
Consistency
0(8)
Interaction
1

5/20
Consistency
1
Interaction
1

3120
Consistency
0 (6)
Interaction
0(3)

3/20
Consistency
0(12)
Interaction
1

Score summary

France Web Scenario A Scenario B Scenario C  Potential
Task 1 Task 1 Task 2 Task 1 score

Language

Feedback

Help

User control

Consistency
Layout
Content
Navigation

Context

Interaction

Achievement

. Help (50%)
Interaction (37.5%)
User control (25%)
Feedback (25%)
Consistency (12.5%)
Context (12.5%)
Language (0%)

- Layout (0%)
Content (0%)

. Navigation (0%)

hu[(‘\kd\lf:‘lfkjl | Achievement under 4 brand pillars
100)

Achievement

Human
5%

Simple Smart
0% 25%

. Consistency (24)

. Navigation (18)

. Content (12)

. Layout (10)

. Context (10)
Language (8)
Feedback (4)

. Interaction (3)

. User control (2)

0. Help (0)
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Create New Kaao Account

My Kakao Account

+44 7376-935448

Sync Contacts

Tips for Strong Passwords

Login

Cancel
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SMS Messages, Kakao Talk X'
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FIND Y

Find, Settings, Search
s default

Notices . QR Code, Add by Contacts, Add by ID 25
No recent searche contact & Search ¥ F£7(add) & RE3&

Kakao Lab 7|4 Z12| 1 Open Chat % A| Search &

openchat ®/3 2 2 Search 7} O X & $t
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QR Code -> (Search) By QR Code

Add by Contacts -> (Search) by mobile no.

Add by ID -> (Search) by KakacTalk ID

Recommended Friends -> People you may
know

Version

Privacy

Notifications

You have no recommended friends. 2Lt

° ~  Friends ; Help me to find people you may know. %
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SAMSUNG
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Hgtk: Senior Interaction Designer
ZifE: 40| tiekd ZE AIARS Het

= MY 712 7R GA & REC| ZH0|X]2] 2] JHiAtet = FOHE 2oy 2ret
HE2S ToF &Y stASLICE 2 F 52 7IENE S AH0| et &4E30] B2
AH|XR= MEHO|| O2AZE A= AS 2Rl & = ABSLICE BV L2td U =&
E|X| o= S T, U5 2B T WEH0| H2H|of AH[XIA| ZA| 2|07t 101

oH
| o

F2(0ll:Spin Speed)= ZMSIFSLICE LUAE JHMH T HEIS ek = 2150

2HZS0A| HS a2 A0 oot HIFSE HE=E HQHSIASLICE

4 o
&R

2=

PROBLEMS: 1. Inconsistency in Product pages

Filtering tool is missing in some products pages

While laundry, oven, microwave, cooker hobs category has filtering tool, refrigeration, vacuum, air conditioning, cooker hoods has no filte

Rather than creating extra functions, building consistency in filtering is needed first.

o R

All Laundry

CONSUMER  BUSINESS  SAMSUNGAPPS  SUPPORT  SAMSUNG SHOP

Showing 179 of 26 Matching Products

www.samsung.com/uk/consumer/home-appliances/laundry/viewall

CLIENT | Samsung Electronics
w PROJECT | DA How-to-buy on Samsung.com

DATE | 20/01/15

23 1. 2 22 - HOIXIH | AIAB| Hojx|E 2zky

2o

&

All Refrigeration

CONSUMER  BUSINESS

Showing 1712 of 73 Matching Products

' )

RB31FERNBSS Fridge
Freezer

www.samsung.com/uk/consumer/home-appliances/refrigeration/viewall

12



WHAT CHEIL THINK

PROBLEMS: Universally Accessible Filter
Tl Inconsistency in Product pages F|Iter|ng_too| is a basic element for searching items. The tool has be accessible to users when they
see multiple number of products.

Powerful, Helpful and Contextualized Tool

PROBLEMS: In order to create powerful, helpful and contextualized fil 2-1.H R H
_— 4 -1. How it works, Linear Q&A
2. Weak Filtering Tool features of each product categories needs to be create ’ Q
redesigned based on the matrix.
A few examples of linear Q&A, each question works as a filter. As users answer the questions the result updates lively.
In order to have as accurate data as possible, we need insights from Samsung’s product people.

PROBLEMS: Clear Boundary between Product category, Spei

3 Ambiguity in Categorization By separating product category, Specification and Featu
structure and eventually it can help visitors browsing produ " " " . - .
Where are you going to install your washing machine? Type of washing machine

How big is your Household?

How often do you wash? CopSSiy

PROBLEMS: Complete User JOurney ) .
4. Broken User Journey In those blank sections need to be filled with at least whe)
and not lost.

Do you have a baby? =5 Max Temperature

Do you use tumble dryer separately? =5 Washing Machine or Washer Dryer

CLIENT | Samsung Electronics
PROJECT | DA How-to-buy on Samsung.com
DATE | 20/01/15

Do you wash often wash only few items at a time? =2 Key Feature: 15’ Quick Wash

1 2. Hd EHIE 2 Ho wekd

CLIENT | Samsung Electronics
PROJECT | DA How-to-buy on Samsung.com

DATE | 20/01/15 CHEiIL‘l’U/‘

ZE0f o2 ZEE




2-3. Smart Search Design in Situ

User answering

Home > Consumer > Home Appliances > Lau

All Laundry

QP smartsearch ¢

olp yo
finding the bost
products for you.

How big is your
Household?

CLIENT | Samsung Electronics
PROJECT | DA How-to-buy on Samsung.com
DATE | 20/01/15

2 W3 4. AE0] D|o|X|oflAM 2| 21X

~ CONSUMER  BUSINESS

ndry

WF70F SEOW2W
1200mpm ecobubble
Washing Machine

WF70F SEZWAW
1400rpm ecobubble
Washing Machine

SAMSUNGAPPS ~ SUPPORT  SAMSUNG SHOP

WF70FSE2W2X
1200rpm ecobubble
Washing Machine

WF70FSE2WAX
1400rpm ecobubble
Washing Machine

WFT0F SEOWAW
1400rpm ecobubble
Washing Machine

WFBOF SEOW2W
1200rm ecobubble
Washing Machine

2-3. Smart Search Design

Introduction 15t Question User answering 2"d Question

@) Smart Search C @' Smart Search C @' Smart Search C @' Smart Search C

Smart Search Smart Search me help you

Hi, ’'m Smart Hi, I'm Smart finding the best
Search. Please let Search. Please let products for you.
me help you me help you

finding the best finding the best

products for you. products for you. Smart Seanch

How big is your
Household?

Smart Search
How big is your
Household?

Smart Search is Typing... s = ;
mart Search
How big is your Oh, then how
4 s
Household? often do you do
your laundry?

Smart Search

CLIENT | Samsung Electronics
W PROJECT | DA How-to-buy on Samsung.com

2=

DATE | 20/01/15 C"EiIWOI'/dW/dE‘
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SAMSUNG
&M MIEL7| Simple UI

Z2}o|2E: Samsung
gt Senior Interaction Designer
BIE: e MZR 7|3 AFET RMAILIE|R S Ul FIEA

EH7|: https://hyunsangcho.com/portfolio/samsung-washing-machine-simple-ui/
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Current washing machine setting flow

based on Samsung’s Arno Ul Function Tree

User action Loading Laundry

Turning On Selecting a Cycle Setting Detail (Optional)
Pressing buttons Rotatng dial Pressing buttons.

User interaction

Properties NON-WASHING FABRIC WASH TYPE

Power ONOFF Cotton [ B2 N Daily Wash (0 E0
Synthetics B E3 IEN

Washing machines physical proeedure model

LOADING DELAY START
LAUNDRY

PREPARATION WASHING

1. 28| U - M| HGME (o] 7 updat MR &S W40 XtolH

Rinse Hold
No Spin
400 rpm
800 rpm
1000 pm
1200 rpm

RINSING

16
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Washing machines physical procedure model

LOADING DELAY START PREPARATION
Matching machine setting flow to Physical Procedure model

cYoLE sonoLL

On Cotton uper Eco Wash
i n
“ M

1. Select Cycle

R

Prawash + S|

User choose a oycle. Then, user can start the cycle by prossing
the start button

W @ o

Outdoar Care 76 Super o Wash 45

|

2. Change Cycle Detail

User can drag the points to change setting. As points go further
from the centre, it gets darker, meaning concuming more energy.

o o]

O} ; No delay ©

Cotton
®5rimes [ Highly Soled 05 ®
60 e

@ Intensive wash Soak + Prewash 0

ZatE 93| 3. £7| M - | 2HES A5 M} ALOIZ & OLX| ABEES Al

3. Start Cycle

Press the button to start a cycle.

o

2 hours delay @

@? Times 95 % @

@ intonsive wash Sonk + Prowash @




Use cases

1. Turn On & Change Cycle 2. Change Cycle Detail

=

Long-press (3s) the button to turn machine on. Last used cycle  Swipe up and down the bar to change cycle. User can start the
shows up. User can start the cycle by pressing the button again,  cycle by pressing the centre button,

Press a bottom button to change cycle d
up.

® 45

minutes

No delay Prewash 2 times 800 rpm No Delay

® 60

minutes

Y PREPARING

No delay Prewash 1 times 800 rpm No Delay

ZabE U3l 4. 7| 244 - A MEfaga 4 aPYS x| AlZ] M HIXIE ZHE Ul

ZatE 23 5. £7| 2 - MEH Ul + of|HX] A2

18



Use cases

1. Sense as you load & One touch go

S5

o

=
/"}J’ !
1. As user loads laundry into the drum, it turns on automatically 2. Once analysing stage is finished, a button

by sensing weight, then starts to analyse (Weight, Soil, Fabric) it wheel flashes to let user know that you can ¢ Use cases

to find a best washing cycle for the laundry. 2. Ch Cval
. Change Cycle 3. Change Cycle Detail
P

=

4. Add options

Mixed Cotton
Analysing © 60 mn

your laundry

User action : User loads
laundry.
Once analysing stage is finished or after turming the machine on After user decidod on the o | of oycle (soil love, fabric User can touch *+* 10 add/remove options of 10 go settings.

by doing long-touch on the small button, user can rotate the type, water temperature) can be changed manually by swiping
wheeal to change the cycle. the label, follwed by the cycle name change to Custom.

-
Options

Mixed Cotton
©6

S W 7. 27| 24 - /¥ Ul 2| E2|F HE AL AL|




KEY Ul ELEMENT 2

In-and-Out Ul

To maximise the cicular display’s character including formfactor usability,
concentric rings are implemented in screen UL Main screen Ul is consisted of
four concentric rings. The biggest ring Is for cycles, second biggest ring s for soll
levols, third biggest ring is for cycle stages and the smallest ring is for detall
change

Example Cotton 95% Control Focus Changes

Wheel Position : Front Wheel Position : Back

Washing Machine Simple Ul ECO BLOB

Eco Blob S TS s e e T

The Eco Blob is a generative visual representation of each cycle's energy/water consumption in single
cell creature form. Each cycles and settings have its unique shape. The bigger blob means consuming
more energy. The purpose of the Eco Blob is to give user a sense of energy consuming level of their
laundry visually as well as giving iconic image of each cycles,

The default cycles are consisted of 4 stages, Water temperature, Wash, Rinse and Spin. As user adds
extra options such as Prewash or Delay Start the number of stages increases upto 8. Or some cycles,
Rinse, Spin and Drum Clean, have less than 3 stages.

CYCLE AND SOIL LEVEL RING

Examples 4 Stage Blobs Examples 5 Stage Blobs

® ® ) @
L2

o
e

® : )
Noemal ; Qente.

COTTON 95°C DARK GARMENT COTTON 95°C DARK GARMENT
SOAK+PREWASH PREWASH

@

Gerite

HANDWASH HANDWASH
5HRS DELAY START

248 IS} OflL{X] LSS AlO|SEE AZFOE Mg




® ®

1400 rpm 95%

Cotton

Medium Soiled

®1:38
® ,@

3rinses Normal

ZIHE 93| 10. 248 D=3t - Ul A2t}

DARK GARMENT

fo ¢

Analysing
TYPE OF LAUNDRY

©

Deciding
SPIN SPEED

ZE 2 11. 24 =3} - Ul Al2fst

O

Deciding
WATER TEMP

DARK GARMENT

Medium Soiled

®0I1:19

.

Deciding

\ WASHING INTENSITY

NODELAY

NO DELAY

Fin. 03:25

START WASHING

Press Start button to proceed

B

Deciding
NUMBER OF RINSE

DARK GARMENT

&0I1:19

fin. 03:25

21



SUMMARY

INTUITIVE "ORACLE’ DIAL INTERFACE
WASH VISUALISATION SYSTEM
PUSH/PULL MENU NAVIGATION

FAST SCROLL SETTING ADJUST

SAMSUNG

®01:19

AT-A-GLANCE WASH CYCLE DURATION

" | E

/ ORACLE

WASH PARAMETER ADJUSTMENT TASKFLOW

SIMPLIFYING AN EXISTING WASHING MACHINE INFORMATION ARCHITECTURE WITH
AN ICONIC USER INTERFACE.

ANALYSING
| Wt

Pl || i Pross Start Pross Start | Press Start | Pross Start i
i i

CYCLECHANGE "+ SOILLEVELCHANGE " STAGESELECT S CHANGE DETAIL DELAY END
= ~ = -

Dark Garment

L Medium Soiled

Mediim Sod

Garment
o g
w349,




RT.01.01 — RUN TRACK LANDING PAGE, BEFORE LOGIN

RT.01.01
MY ORDERS STORES NEAR YOU

RUN TRACK HEADER IMAGE

CREATE WITH RUN TRACK CAROUSEL 2/4 CREATE WITH RUN TRACK CAROUSEL 3/4

Check outMo’s Run Track

CREATE WITH RUN TRACK

Run Track creates music from your Nike+ runs.

N i ke R u n T ra c k Every track is unique and remixed by an exclusive artist.

S2lol2IE: Nike
o
|

1. SELECT RUN 2. CHOOSE ARTIST
OEI‘: SeniOI’ UX ArChlteCt EXCLUSIVE RUN TRACK ARTISTS Use Nike+ to turn any run into a Run Track. The more you run, the more Artists you'll unlock.
Z1E: L0|7] 21 HIO|EE 712l AFZAIS0| ALY = A= & A ) )

CE7]: https://hyunsangcho.com/portfolio/nike-runtrack/ @ @

ARTIST_NAME ARTIST_NAME
RunTrack L10|7| Z2{A2| 21l HIO|E|(SE, 712, Weimeher 217 ol (i,
AZHE 7lgtoZ DQst Sof E2S ajasio] 4 o Z= ¥ HILICE ARBXIZ} O O) )
2|1} DIE MeElslo] Sof E2g WA = Sotg £ 4 9O RunTrack S9f ® ®
S2(0{0} S S0l Of LO|E} S DK Soldt 4 AUALICE o2 £ AN A == W
OIE|AESO| Qo] AI2E £2 OF9| AIRE MEZS sliZ off 7t= o, slA} = - Default Music Play, circular
20t2 A2 U B8 & 4 QI 8l T 71 Soll HESIASLICH FIEHoilA Lo aton
QU= JHURIS T Hefst AES 9leH 00|22 QIEfYMES Fetst CleUst ZREEIRlT ST -
SOt XA Al L2 S0l Cifgt OfiLIBIo| M MIEHsI] 284S EFALIC, - B

Z1tE Wi 1. 2tojoj Y o


https://hyunsangcho.com/portfolio/nike-runtrack/

%

GLOBAL
(VARIABLES THAT AFFECT YOUR ENTIRE RUN)
( GLOBAL
(VARIABLES THAT AFFECT YOUR ENTIRE RUN)
WEATHER
WEATHER TIME OF THE DAY
TIME OF THE DAY TEMRERATRE
EXISTING TEMPERATURE DISTANCE
VARIABLES < e V.
DISTANCE USER JOURNEY A
DYNAMIC STARTS FROM THE NIKE CAMPAIGN HUB
(SPECIFIC EVENTS DURING THE RUN) User A starts his journey from the Nike Campaign Hub. He clicks the link and arrives at the Run Track landing page. Then, he creates
a Run Track and shares it to Facebook.

K PACE

Run Track
loaded

~ DOWNLOAD RUNNING APP

CHOLDY RT.03.01

ZI1E Wi 2. CIS 2 AS 9io) 214 CIOJE] 24 SR o3 o O o BN s

DATA

RTO1.01 V RLO1.O4 RT.0201 . RT05.01
RT.0202

R1.06.02
R1.96.03
RT.06.04

Wrres s

Wonese

& HOIS NIKE RUNNING RUNTRACK RUNTRACK




RT.02.01 — RUN TRACK RUN DETAILS PAGE

R1.OZ.01

DEC 23

NEW YORK

STARTED AT
09:13 AM

DISTANGE  DURATION  WEATHER TENP.
5.08KM 2543 RAIN A°C

CHOOSE YOUR RUN TRACK ARTIST

ARTIST_NANE

ARTIST_NANE

ARTIST_NANE

ARTIST_NANE

SEE MORE AVAIABLE ARTISTS

& HO13 NIKE RUNNING RUNTRACK

ZutE Wl 4. 0jo| 3= QM

t

rot

UNLOCK MORE ARTISTS HEADER

LU

Artist Th
State 1, Def

RUNTRACK

OlE|AE

ME

==

UNLOCK EXTRA ARTISTS

SEE LOCKED ARTISTS

SHORES MR YOU

% efojojma|e)

UNLOCKING ANIMATION (TBC)

AT

ARTIST_NAME

ARTIST_NAME

distance, duration

Artist Thumbnails, tap to play/stop preview
4. Unlecked Artists

Tap fo

A if the Run Track hasn't cre:

B.ift

YOUR RUN DETAILS

DECEMBER 23
NEW YORK
8:20 AM

DISTANCE DURATION WEATHER TEMP.

5.08xm 25:03 RAIN -4*

CHOOSE YOUR RUN TRACK ARTIST

=

JACKMASTER @

SETH TROXLER @

ZuhE W3 5. Ul CIxkl

SVEN VATH

DIPLO @

SEE MORE

SEE LOCKED ARTISTS

MY ORDERS STORES NEAR YOU GETHELP

Q - b 3

DEC 23 NEW YORK

DISTANCE DURATION WEATHER TENP

5.08km  25:03 RAIN -4

"
r
i .
1L4km 1.5km
TURN
MY ORDERS STORES NEAR YOU GET HELP




RT.05.01 — RUN TRACK SHARIN

R1.05.01

CHOOSE IMAGE

THE IMAGE WILL BE SHARE!
YOUR RUN TRACK

0 .

SVORES NEAR TOU

Share to Facebook button

~ HO13 NIKE RUNNING

G COVER SELECTION

0 WITH

Share to Twitter button

RUNTRACK

CHOOSE IMAGE

THE IMAGE WILL BE SHARED WITH
YOUR RUN TRACK

CANCEL

RUNTRACK

CHOOSE IMAGE

THE INAGE WILL BE SHARED WITH
YOUR RUN TRACK

L]
PICKFROM
MY PROTOS

ANNOTATIONS
1. Nik

n is in-active, it bacomes.
user sele age

5. Tap to DN.OLO1

CHOOSE IMAGE

The image wil bo shared with your Run Track
“CHARLIE “CHARLIE
THE DRIFTER THE DRIFTER

W reaiee e e N G e o

980 2503 RAIN 4% 508 25:03 RAIN -4

= RUNIRACK - RUN IRACK

E TO TWITTER

CANCEL

ZuhE W 7. Ul CIRFRL

YOUR 15 SECOND RUN TRACK
FOR SHARING

DECCMEDER 27, 1013, NEW YORK

CHARLIE

e IDFTER

DOWNLODAD

CANCEL

Q - 4

DECEMESTR 23, 2075, xoW YORK

CHARLIE

TAP TO PLAY/PAUSE

MIXED BY

THE DRIFTER

MY ORDERS STORES NEAR YOU GETHELP
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DEVSISTERS
CookieRun VR

2}0|AE: Devsisters
F.

II=2: Meta Quest AE0{0]| HA] 24Xl

2
gt Director
2
O H7|: https://hyunsangcho.com/portfolio/cvr/

2020 Meta Quest 2 EA| = VRO|2}= SEHIES 2HHOZ
XF HS =

T ol =0 HASLICEL SATHIIK|E VRE 71 & 8ok diF= A2 Alloj2t
M2ZIst7|0 71712 IX & 2FsHH &2l 1P| CHet o[ =2 VREEIZS| 7tsME
HIEIOZ HIEA|AE|=0]| 27| IPE ARt VRAIY! X[ZHS H[Qtst TERES

1]

|EstHELICE A4, Bl M, HZ 22|, Meta’te| IIELA 1= S VR I BE
EHE FO10 671 Liof| ZAMPE T2 EEIIIIK| HSHO 2 HE = Meta 2t
FELElS W 18712 Sote| T2 M 7|7t LHoj| 28 ¢17| 10| Meta Quest Store
Off EA| StHELICE L= HIEF TVC, Quest 3 EA| B 47|0|A 2HY O[22
MAEE|HM Z22 UIS S o o| ZRMES Fof| &S 0|11= 2|42t 3D, I
LIot7t VRO|2H= 3ZHol[A 2] UX, J2|1 ofl&t M2k LHollM SESH Z2HES H|A|ZHo]|
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Unique CVR
Experiences

DEVSISTERS | CooKIERUN

1. Explore the human-scale
world as a cookie

The moment you step into this CookieRun VR gz

you got shrunk to the size of the cookie. You wil

this magical witch’s castle the way that you have

never experienced before. Plus, you will meet the

cookies as if they are right next to you.


https://hyunsangcho.com/portfolio/cvr/

Short Intro to CookieRun VR

Short Introduction:

In this game, the player takes on the perspective of a
not-so-brave newbom cookie, GingerBrave, As an
action adventure game, it combines elements of
combat and puzzles as the cookie overcomes various
challenges in a medieval-like world filled with magic,
alchemy, and the occult. Along the way, GingerBrave
meets new cookies, leams about the world, and gains
true bravery. The ultimate goal is to escape from the
castle where all the cookies were bom, together with
their newfound companions.

Keywords:
Bravery, Companions, Escape

Environment:
Medieval, Witch, Magic, Alchemy, Occutlt

Main Gameplay Elements:
Exploration, Growth, Combat, Mini-games, Puzzles

Enriching Elements:
Adorable characters, Cinematic cutscenes, Fun
interactions

Unique CVR Experiences

1. Journey in a human-scale world as a cookie:

From the moment you immerse yourself in CookieRun VR,
you will be shrinked to the size of a cookie. You'll
experience the enchanting witch’s castle from a unique
perspective that can only possible in your imagination,
offering an immersive adventure that’s genuinely one of a
kind.

2.Explore with P kies and pets:

Initially, you may feel insignificant as a solitary cookie.
Your strength alone might not suffice for the daunting
journey that lies ahead. But fear not, you won’t be alone.
Other cookie companions will accompany you, standing
with you against all odds. Moreover, your faithful pets will
prove invaluable in times of great difficulty. They are
always there, waiting to be summoned,

3.Mini games and epic battles:

Diverse mini games will test your skilis, offering new
obstacles that may not be conguered on the first attempt.
Also, The Darkest Army and other monsters will try hunt
you down. Some of them are as small as you are, but also
huge monsters such as witch’s black cat, three loyal
followers like the Toad, the Crow and the Snake and
more, Make sure you collect rewards after each battle,

4.Distinctively themed stages and the cookie
habitats:

In the witch's castle, besides the magical look due to its
magical nature, each stage has a unique theme including a
mysterious garden, auditorium, kitchen and more. Plus,
you will find cookies’ behaviours in their little habitat
hidden in each stage quite funny for it resembling humans.

5.The CookieRun story never told before and

40 .

Piayers will be able to uncover an entirely new side of the
CookieRun universe that’s never been explored before.

Product Roadmap

Part 1 19.93 USD (TBC)

Part 2 9.99 USD (TBC)

Part 3 9.99 USD (TBC)

30 November 2023

Proctuction Tine: 10 moeths

Stages:

- Bakery + Witch's Forge

+ Gnome Square + Lava Mine

+ Study Area + Armory

- Incubation Room + ChocoDrop Terrarium
- Auditerium Pt 1 - BlueWisp Terrarium
+ Trafning Ground

Playtime:
+ Minimum 7 hours
- Replayable with side quests

Features:

+ Bcookies

« 8 helpersincluding 3 pets with spedial abilities
- Melee, Long-range battles

- 14 normal ¢lass enemies across all stages

- 3gigantic boss class battles

- Many puzzles and mini games

« Various veeapons with special properties

- 20t side quests

+ 50+ items including collectibles

+ Systern: Growth, Inventory, Quest, Battle, Store, etc
+ Ho¥day season special items

+ Pre=order specialitems

In-app Purchase:
+ Upcoming DLCs
- Costumes for helpers and cookes

DEVSISTERS | Coonefun’

ZE U 3. HE ZEY

May 2024

Paochuction Tie: 5 woaths

Stages:
+ Centre Hall Part 1 + Mystic Bimension
+ Pantry + Golden Bear Terrarium
Cumpyard
tchen
« Witch’s Room
+ DollHouse

Playtime:
* Minimum 3 hours
+ Replayable with side quests

Features:

+ Hard mode

+ 2=3 naw cookies (Cherry Cookie, Warewolf Cookie)
« 1 petwith special ability

- 1gigantic boss battle

+ More puzzles and mini games

+ More weapons and items

« 10+ side quests

In-app Purchase:

+ Upcoming DLC

+ Special weapons and items

« Seasonal costumes for helpars and cookies

September 2024

Prodaction Tie: 5 months

Stages:

+ Centre Hall Part 2

* Auditorium Part 2
Ancient Garden

+ Dragon's Labyrinth

« Rainbow Pond

+ Dragon Tafl Terrarfum

Playtime:
* Minimum 3 hours
* Replayable with side quests

Features:
2-3newcookies (Tiger Lily Cooke, Herb Cookia)
+ 1 pet with special ability
« 1gigantic boss battle
+ More puzzles and mini games
+ More weapons weapons and items
+ 10+ side quests

In-app Purchase:
+ Spedal weapons and ftems
+ Seasonal costumes for he lpers and cookies




Pre-Launch Calendar
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Level Flow

+ A companion cookie(s) found

+ Stage objective clarified by the companion cookie

COMPANION COOKIE'S INVOLVEMENT LEVEL

) &8

1. Lobby 2. Level starts 3. Exploration with a companion cookie

Exploration solo

PLAYER ACTIONS

« Enter the level - Find a companion cookie(s)
« Battle against enemies
- Solve puzzles
+ Find and rescue pets
+ Gather items such as crystals, ancient gnome’s relics, etc

4. Stage boss battle with a companion 5. Gnome's shelter

- Battle against the stage boss with - Saved cookies remains at the shelter
the companion cookie «Upgrade pets

- Obtain a bravery topping - Upgrade weapons
« Exchange rewards




Part 1 Stages & Game Play

Bakery

30 min playtime

Development status:
Environment development
New Cookies & Friends:
Wizard Cookie

The Darkest Lord Cookie

‘eatures:
Tutorisl

DEVSISTERS | CoonERUN

ChocoDrop Terrarium
20 min playtime

Development status:
Polishing

New Cookies & Friends:
ChocoDrop

Features:
Torracium boss battle
Rescuing a pet

22 Ul 6. Al AH|0[XI'E Z2flo] JHR

Gnome Square
60 min playtime (multiple visits)

Development status:
Environment development

Side quests:
NPCs in the Gnome Square give side quests

Elder Gnome

Features:

“Brave Soul Statur
“Smithy, Stocs, Bad, Reke display

Petupgrade
Rattle practice

“Shrgw taxi station

Polishing

Side quests
Minimum 2 sif

Key Visual - Characters
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Nike Training Club A

Saudi Aramco Driving School —




V

Nike Training Club App

22}0|2E: Nike
st Senior UX Architect
S HAE 2|ZE, LIo|7| ERflo|d

< CORE POWER 01:48 =| 0 01:27 =

004 REVERSE LUNGES

BEAR CRAWL

Nike2| Nike Training Club (NTC) 240{|A| On-boarding=t During-session IIEE

DEI-Ol- 67”% 7|-E-°F Ellvlozl-I ; J;)I.!QLlEI- NTC ol 7I-II- xﬂol- 7|I5 AI‘Q-XI‘jl‘ ]I'IAL'-l suspension bands :‘ZM’[»"H) ;1.‘”
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IF YOU ONLY HAVE TIME TO READ ONE SLIDE

« NO MAJOR DIFFERENCES NOTED BETWEEN MEN AND WOMEN

« MOST CHOSE TO BROWSE FIRST RATHER THAN PERSONALIZE FIRST, BECAUSE
THEY WANT AN OVERVIEW OF WHAT'S THERE BEFORE THEY COMMIT

« USERS FOCUSED ON A SINGLE SPORT NEED TO UNDERSTAND HOW THE APP MIGHT
SUPPORT THEM OR THEY RISK DISAPPOINTMENT

o SELF-ASSESSMENT NEEDS TO BE LESS SUBJECTIVE T 0 g

- PERSONALIZATION NEEDS TO FEEL MORE PERSONAL B,
ISN'T RELEVANT TO THEM AS INDIVIDUALS AND THEIR ’

« USERS WERE NOT KEEN TO SHARE BECAUSE TRAINING
THEY DO FOR PRIVATE SELF-DEVELOPMENT

« WHAT THE TRAIN SECTION IS FOR NEEDS TO BE OBVII
CONFUSED BY THE TILES AND NOT CLEAR THERE WAS

VERSION 1C VERSION 2

| — e
s -
WELCOME 10
WELCOME TO NIKE+ NIKE+ TRAINING CLUB
TRAINING CLUB
ARE YOU...

Z1E 24 2. On-boarding test 29f ZAat

GET PERSONALIZED TRAINING NEW TO TRAINING

Workouls d

TRAINING REGULARLY

for ma - bacawusa | BROWSE THE APP
g

Z3}12 44| 3. On-boarding test 1}, Welcome Screen



WHAT IS THE RIGHT KIND OF SOCIAL?

LOGIN / SPORT FEED
{ALL VERSIONS)

BOOD MORNING JESSE
—_———
- X
SIGN N WITH TOUR NIKE ACCOUNT
Yosr acceust for everythiag with Nike

FIND MY FRIENDS

CONNECT
(108

PASSHORD

FORAT PRSTORT

Y CLLYAG SIGMIN #00 ASEE 10 NES
FRINACY POUICY ANO TERMG 06 USE

‘I fike social media but | don't “When | workout it's for me,

like to share my exercise routine., not fer others
I don’t like linking to Facebook - HARD FOR USERS TO ACCURATELY SELF-ASSESS
t's a bit egotistical

RPE SETUP US EGUIPMENT PREFERENCES
(ALL VERSIONS) (ALL VERSIONS)

—— I ——
< STEPA O S < STEPSOF 5
YOUR BODY FRAME YOUR TRAINING PREFERENCE

WHAT'S YOUR FRAME SIZE?
Msure wsing your humb & middis finger NO EQUIPMENT v

Traisieg with body waght

swalL ~p
Y FGEFS OVERLAP —;Ij LIGHT EQUIPMENT ~_/

have access 1o some equiprest

MEDIUM »ﬁ
.
MY FOVERS VEET 3
“It you have access to the gym

“When you say iframe - 1s that upper
machinas - you can have the option to URGE - FULL EQUIPMENT
have acoess 1o 2 fll grm

body? but you ara maasuring yoaur
wrist? Doas that defermine your frame say what you will be training on” MY FAVGERS DONT VEET

as your hody?"
NEXT STEP DONE

Z312 44 5. On-boarding test 1}H, Self-assessment
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Virgin Holidays' Holiday Al
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MANCLSND DNNWLIY ¥ MIN

WHAT
Therme
Thaach, Farniy, City s sbepping Bemaks, S, ormanc.

Tascrt, Buranive, Shisboarn, St Homeymaona, Lusury

Actrry

WHERE

Coumtry idwtmek, wot inchaded in Guestion)
A

Region & Chy (Sh5 # Spwctic places s svwered]
Weat coaat, Calormia, Naoa Vsl Wine Flegon, Los Angeies,
s Vegas, Orianss, Sias Franeiscs

anawared)
Oomrey warc. Universal $tucs, Fiorida Vilan, Haobywood
OTHER

Cumsims
Favourtes, 51 ek, Trendng Oest

Comweraation sxamote, Uver A Pusaive veer)

Vg Cn, ok then 00 you have any actviies I your ming?
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151 Demo Scope

Travellers &
Roome

Journey Search Result Package Overview Departure point

Loading
Starts

;

o / .
Universal tinerary Options Review & Login / 2 Passenger » Purchase Order

Confirm " Roegistration Details Jaumney Confirmation P08t Purchase

Flight Hotel Ca Activity

2 T I

1s1 Demo
Afamily of 4 is looking for a 10-day family holiday to Disney World Home screen System User
Orlandoe in the USA for the next summer. Amember of family who have
never booked a hom_:lay with Virgin qusdays is starting a search on Virgin 1. The user visits the website.
Holidays website using the conversation Ul.
: 2 When user visits the site, it checks if the user is the first
+ delails e. g age, sex, B time visilor or retuming cuslomer The user is a first ime

visitor so, the system asks the first question with a

greeting message and some keyword suggestions

(Relaxing, Romantic, Disney, etc.) , “Please describe your 3. The users sees the first message and responses by

| ggif\f; holiday. typing in 'l want to goto Disney next summer.'
1= 2| 5. 0|2 A|L}2| 2 EF 7
HE 2 5. 2 AlLEI2 B 4. The system responses to the user message. ‘That's a -Extend conversation

great idea. We have amazing Disney World holiday

packages, you can browse below packages. or you

can also tell us more about it.” Then following message

displays with keyword suggestions (Family, 2 Adults and 2

Trending Holidays Kid's, 2 Adults, a group of people) ‘Who are you travelling

with?' 5. The user selects ‘2 Adults and 2 Kids' keyword.
6. The following message displays, ‘It seems like a family
holiday. Have a look below we have vanety of packages
that make you and your kids happy.’




Disney Scenaric for the lirsl parl of the o Result Aroa
Demo

Ity METAYe- " 1oz : Trending Holidays and curated holidays content is
Tags for the e nd ¢ 1 ' displayed

demonstrat o

input

Initial tags + = [“Romantic getaway witn | i r > 5 10 e for the next + From the user's message, i1 extra
Tags for the aducational purpose, which i user's Intent and critera,
demonstrate types of responses users can The first «
input rr What {Intam) - nice holiday for kids
Yhen - next summer
vho (high leved) - family

Sentence structure A (more than o8
sulls)
When the system response 10 user's Input  Boee i
It starts with acknowiedgement, then a i e ne is 8.3 From the user's mess.
2 d by a lurther number of lids and
han ## resulis) The user s first o
val) - 2 kids, 4 and 6 years old

mething else
Sentence structure B (less than #4 resuits)
When the system t S nput, ' e Firarad results shown (L
1t s1ans with acknawiedgement then a Y H
suggesting sentence followed by an
lonal message saying that they can = :
K 10 (i s z
Suggestion tags (less than ## result
Words pulied from Virgin'
and knowleage based on user's crin
When there are less than ## results it w

Ak

0SSN

- (Thinking....)
These tags only Filtered results shown (L
155 than #8 resul
o bac
options.

3 ad items
Somathing eise’ displal

b2 23l 7. HI2 AU cisiet 48E S

Swept Away
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Mobile: 010-3332-5603

Email: hello@hyunsangcho.com
Homepage: https://hyunsangcho.com
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